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DISCLAIMER

This presentation is made pursuant to Section 5(d) of and/or Rule 163B under the Securities Act of 1933, as amended (“test-the-waters”), and is intended solely for investors that are qualified institutional buyers or institutional accredited
investors solely for the purposes of familiarizing such investors with AvidXchange Holdings, Inc. (the “Company”) and determining whether such investors might have an interest in a securities offering contemplated by the Company. Any
such offering of securities will only be made by means of a registration statement (including a prospectus) filed with the Securities and Exchange Commission (“SEC”), after such registration statement becomes effective. No such
registration statement has been publicly filed or become effective as of the date of this presentation. The Company is not currently making any offer to sell, or soliciting any offer to buy, securities, and cannot accept any orders for
securities at this time. Any such offering of securities will be made only by means of a registration statement (including a prospectus) filed with the Securities and Exchange Commission, and only after such registration statement has
become effective. No such registration statement has become effective as of the date of this presentation. This presentation shall not constitute an offer to sell or the solicitation of an offer to buy these securities, nor shall there be any
sale of these securities in any state or jurisdiction in which such offer, solicitation or sale would be unlawful prior to registration or qualification under the securities laws of any such state or jurisdiction.

In the event we conduct an offering, before you invest, you should read the prospectus in the registration statement and other documents we file with the SEC for more complete information about us and the offering. When available, you
may review these documents for free by visiting EDGAR on the SEC website at http://www.sec.gov.

This presentation has been prepared solely for informational purposes and is to be maintained in strict confidence. We request that you keep any information we provide at this meeting confidential and that you do not disclose any of the
information to any other parties without the Company’s and the underwriters’ prior expressed written permission.

This presentation contains forward-looking statements about the Company and its industry that involve substantial risks and uncertainties. All statements other than statements of historical facts contained in this presentation, including
statements regarding the Company’s strategy, future financial condition, future operations, projected costs, prospects, plans, objectives of management and expected market growth, are forward-looking statements. These forward-looking
statements are based on the Company’s current expectations, estimates, forecasts and projections about future events and financial trends that the Company believes may affect its financial condition, results of operations, business
strategy and financial needs. In light of the significant uncertainties in these forward-looking statements, you should not rely upon forward-looking statements as predictions of future events. Although the Company believes that it has a
reasonable basis for each forward-looking statement contained in this presentation, it cannot guarantee that the future results, levels of activity, performance or events and circumstances reflected in the forward-looking statements will be
achieved or occur at all. Furthermore, if forward-looking statements prove to be inaccurate, the inaccuracy may be material. Except as required by law, the Company undertakes no obligation to publicly update any forward-looking
statements, whether as a result of new information, future events or otherwise.

This presentation also contains estimates, projections and other information concerning the Company’s industry and its business, as well as data regarding market research, estimates and forecasts prepared by the Company’s
management. Information that is based on estimates, forecasts, projections, market research or similar methodologies is inherently subject to uncertainties and actual events or circumstances may differ materially from events and
circumstances that are assumed in this information. In addition, projections, estimates and assumptions relating to the Company's and its industry's future performance are necessarily subject to a high degree of uncertainty and risk due
to a variety of factors, including, but not limited to, those described above, that could cause future performance to differ materially from the Company's expressed projections, estimates and assumptions or those provided by third parties.

This presentation includes certain financial measures that were not prepared in accordance with U.S. generally accepted accounting principles (“GAAP”) because the Company believes they help investors understand its performance.
Any non-GAAP financial measures presented are not, and should not be viewed as, substitutes for financial measures required by U.S. GAAP and may not be comparable to the calculation of similar measures of other companies. A
reconciliation of these measures to GAAP is included in the Appendix this presentation.

We are in the process of finalizing our results as of and for the three months ended September 30, 2021 and we expect to complete our interim financial statements as of and for the three months ended September 30, 2021 subsequent
to the completion of this offering. We have presented below certain preliminary results representing our estimates for the three months ended September 30, 2021, which are based solely on currently available information and do not
present all necessary information for an understanding of our financial condition as of September 30, 2021 or our results of operations for the three months ended September 30, 2021. We have provided ranges, rather than specific
amounts, for the preliminary estimates for the unaudited financial and other data described below primarily because our financial closing procedures for the three months ended September 30, 2021 are not yet complete. As a result, our
actual results may differ from these estimates due to the completion of our financial closing procedures and final adjustments, including, but not limited to, purchase accounting adjustments in connection with our acquisition of FastPay
during the three months ended September 30, 2021, as well as other developments that may arise between now and the time our final quarterly financial statements are completed, and such changes could be material. Accordingly,
undue reliance should not be placed on these preliminary estimates.

In light of the foregoing, you are urged not to rely on any forward-looking statement or third-party data in reaching any conclusion or making any investment decision about any securities of the Company.
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MICHAEL PRAEGER JOEL WILHITE

Chief Executive Officer and Chief Financial Officer
Co-Founder
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Y OUR MISSION
ki To transform how middle

B2 market companies receive,
i manage, and pay their bills

Private & confidential. Do not reproduce without express written permission of AvidXchange.



KEY MILESTONES IN OUR JOURNEY TO LEAD
THE MIDDLE MARKET

~62M
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processed annually
I

~37M
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AVIDXCHANGE AT A GLANCE

PERFORMANCE

DIFFERENTIATION

$248mm

2021 Revenue

34%
2021
Revenue Growth

107%

2021 Net Transactions
Processed Retention

g¥avidxchange’

2 Over the past 5 years.

8,000

AP Software
Customers

~$180bn

2021 Spend
Under Management

~62mm

2021 Transactions Processed
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825,000

Suppliers paid via
our B2B Network?

180

Referral
Relationships

220

Accounting System
Integrations



GROWTH OF OUR AVIDPAY NETWORK

SUPPLIERS PAID VIA THE AVIDPAY NETWORK OVER THE PAST 6 YEARS

22%
Overall Compound
Annual Suppliers 825k
Growth 700k +
600K+ e ---—-—~—"" -@
500k+ . a ===
400k+ ®e---—"" s
300k+ _e----"""
"""
2016 2017 2018 2019 2020 2021

KD A
SUPPLY. COMCAST
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WE ARE PURPOSE BUILT FOR THE MIDDLE MARKET

INDUSTRY LEADING AP THE LARGEST DEEP DOMAIN 220 INTEGRATONS
AUTOMATION & NETWORK OF UNIQUE EXPERTISE & STRATEGIC SUPPORTING BOTH VERTICAL
PAYMENT SERVICES SUPPLIERS PARTNERSHIPS INDUSTRY & HORIZONTAL
Build for both the vertical and 825,000 suppliers of all sizes Strategic partnerships with CUSTOMERS
horizontal industry needs of nationwide. industry leaders like Our solutions are highly integrated
of middle market companies Mastercard, Oracle NetSuite, to our customers core accounting /
MRI Software and ReaIPage ERP systems supporting the

business requirements of our
vertical and horizontal customers

g8avidxchange’ 8
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WE BELIEVE MIDDLE MARKET CUSTOMERS HAVE
UNIQUE NEEDS

“ MIDDLE MARKET ENTERPRISE

ANNUAL REVENUE < $5mm $5mm-$1bn > $1bn

EMPLOYEE SIZE ~1-50 employees ~50-1000 employees 1000+ employees

AVAILABLE US MARKET
(COUNT OF BUSINESSES)

ADOPTION OF
AUTOMATION

BACK OFFICE

COMPLEXITY @

~23mm ~435k ~6k

Emerging Early Adopter Maturing

SUPPLY CHAIN
COMPLEXITY

ILLUSTRATIVE
ACCOUNTING SYSTEMS quickbooks

sage Intacct NETSUITE
SAP Concur

ILLUSTRATIVE AR/AP
SOLUTIONS

e e e o o o Em Em o o o o i N EE O EE O EE EE mE =

g8avidxchange
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THE MIDDLE MARKET B2B PAYMENTS
INDUSTRY IS MASSIVE...

$25T+

B2B Payments
in North America
Est. U.S. AUl _ annually
B2B Opportunity

Est. AP Automation Solutions
and B2B Payment Revenue
Opportunity

g@avidxchange

$248M _._._.___________T

2021 Revenue
10

° ™
aVId xc ha nge Source: Mastercard Real Time Payments Innovation Playbook (October 2018) and AvidXchange estimates
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... AND FACES UNIQUE CHALLENGES

%
‘ (0 £
as
Inefficient Legacy Complex Integration Underserved Target High Status Quo
Solutions Requirements Market Costs Mindset

Costs related to
these complex AP
workflows are a
significant

Hundreds of i
componentof

accounting systems
and integrations
resulting in complex

42% of U.S. B2B E E
. and highly specific :

payment volume
still paid using

Traditional long
tenured finance

Highly fragmented i i
. leaders maintain |

. market of vertical |

aper checks : focused ERP and :
rep uri)rin manual business, software solutions middle market Status Quo
quiring m: accounting and companies’ Financial Processes
intervention . - .
compliance administrative
requirements expenses
I e e e e - e e e e e e e e e e e e e e e - = - 1 e e e e e e e e —————— - 1 I e e e e e e e e e e e e e e e e e e e e e e e e e e e e e - = = 1
Source: Association of Finance Professionals
gavidxchange .
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WITH TAILWINDS ACCELERATING MIDDLE
MARKET ADOPTION

COVID-19 highlighted the
importance of automation
for business continuity
and support “Work from
Home” and Hybrid Models

g@avidxchange’

Fraud Risk

Growing concerns over
fraud risk and data
privacy with paper
invoices and paper

checks

Familiar Tech

Users have experienced
the benefits of SaaS /
cloud solutions for
automation in other areas
of the business along with
lower cost of ownership
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Millennial Effect

Tech-savvy younger
population taking on
leadership roles in
organizations

12



OUR VERTICAL & HORIZONTAL STRATEGY

Real Estate Construction gtz Healthcare ekl
Services Services

J RentManager ' 28 I;:' IT?N ARR £ sage OOOOOOOOOOOOOO &ASSOCIATESINC my. mEC,IUOCEUn blackbaud blackbaud blackbaud

Verticals o TOPS  sagewew==  fieary  @dvantage Sage X3 sage X3 MIE
YYARDI (] cooranccer ¥ Vista = |5

I
220+ Purpose Built Integrations with Different Accounting Systems

ORACLE Sage N, Microsoft
NETSUITE Intacct V Dynamics®365 @ClUICkbOOkS@
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POWERFUL FLYWHEEL BUSINESS MODEL FOR
LONG TERM GROWTH
)

Deliver Great AP I
Automation
Software

New Innovations & Market Expansion (Invoice & Pay) Market to Targeted
to Delight Customers Gear 1 Industry Verticals
Lever 4 Lever 1

Maximize
Leverage Data .
Transactions

to Drive Value Across
Processed on our

the Network avidxchange’ Platform
< Flywheel Gear2 0

N

Reduce Delivery Time & Costs g% Develop Channels for
o—o Horizontal Distribution

Lever 2

(Invoices & Payments)
Lever 3

I Supplier Customer |

g@avidxchange’
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OUR HYBRID GO-TO-MARKET STRATEGY

UNDERPINS TOPLINE GROWTH

-
Real Homeowner Financial
Estate Associations Services

e
Social
Healthcare .
Services
_/

~

Software / ERP

-

/

g@avidxchange’

Direct Channel Strategy

Strategy built on vertical-specific
business process configurations and
accounting system integrations

Strategic Partnerships +
Indirect Channel Strategy

Horizontal strategy built on key
accounting system integrations,
Mastercard partnership, and commercial
partnerships with business solution
providers

15
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OUR STRONG PARTNER RELATIONSHIPS PROVIDE
A COMPETITIVE ADVANTAGE

Software Partner / Referral Partner Channel

Bank Channel

Banks provide a wider suite of products to customers by
offering AvidXchange's AP automation and payment
software

Banks leverage their long-term business customer
relationships to sell AvidXchange products

33 ///

FIFTH THIRD BANK ~ GANKOFAMERICA

PACIFIC PREMIER BANK'

TRUISTRH [FEbank < fake

N o

. ) mastercard.
——— B2B Hub
Powered by AvidXchange™

KeyBank O-x

g@avidxchange’

Numerous resellers and referral partners with flexible
revenue sharing / commission agreements

Training, implementation, account management, and
customer support are provided by AvidXchange

/Reseller Partners h
o o
" REALPAGE SAPConcur[c] T\
‘Referral Partners ey Vdaleein . 120+
- Referral
. JMT RSM Partners

16
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DIFFERENTIATED IN OUR ABILITY TO CAPTURE
MARKET SHARE

ingestion,

Competitive Landscape

g8avidxchange’

Purch/Procure, Bus Rules, Integrations, etc.

Invoice Automation Capabilities:

<

Limited Y

Limited

g¥avidxchange’

Payment Automation Capabilities: S/W Automation,

Controls, Modalities, Scale, Adoption, etc.
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Extensive

» Payment centric competitors
who offer various levels of
payment automation software
and or services

» Accounts Payable/lnvoice
software providers who target a
specific verticals or accounting
systems

» AvidXchange goes to market
with Invoice, Payment, and
Invoice Acceleration combined in
one platform

17



INVESTMENTS FOR GROWTH AND MARGIN
EXPANSION

Investment Initiatives Drives Expansion Opportunity
0 . Enhanced % Intelligent Data
Deliver $ Security Capture More

Great AP Automation

Software oL, g(:(\j/:pz:sg )F’urchase —7 Acquisitions Customers
Maximize Built-Inside Expansion of New More EaCh reVO|Uti0n Of
Transactions Processed NextGen O O O Verticals & Partner
on Platform Integrations Indirect Channels Payments our ﬂyWheel
creates opportunity
E gg?j:r Multi-Processor Better to accele.rate
Payments a SenEl e Conversion grOWth and Improve

profitability

Accelerating

Leverage Data Cash Flow
to Drive Value Across == Manager Invoice Revenue
the Network (CFM) 2.0 Accelerator Opportunities
g®¥avidxchange 18
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MULTIPLE STRATEGIC GROWTH DRIVERS

Grow With

Existing Buyers
Win New g Buy

Customers 6

g¥avidxchange’

Increase
Conversion of
Paper
Checks to
ePayments

Continue to
Innovate and
Enhance New

Products

O

Enter New
Verticals

£

Selectively Pursue
Strategic M&A

O

Cross Border
and
International
Expansion

19
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“ i Joel Wilhite, Chief
b v Financial Officer
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OUR FINANCIAL MONETIZATION STORY VIA OUR
AVIDXCHANGE FLYWHEEL

8,000

éuyers

Deliver Great AP
Automation Software

(Invoice & Pay) ‘
Gear 1 {é}

Leverage Data to Drive Maximize Transactions
Value A h : P d
~$3.98 |G : i ~62mm
20?1 ' Gear 4 © avidxchange'” A © 2021 Transactions
Transaction Yield ‘ FIywheeI Processed
2021 Payments
Spend
g@avidxchange’ 2
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HIGHLIGHTS OF AVIDXCHANGE’S FINANCIAL
GROWTH STORY

Significant
Scale

O0O0
An[an]An
Y

$248M

2021 Revenue

g@avidxchange’

High Rapid
Retention Growth

CZAN i

107% 34%

Net Transactions 2020-2021
Processed Retention Revenue Growth

Private & confidential. Do not reproduce without express written permission of AvidXchange.

Attractive
Margins

&

61%

2021 Non-GAAP
Gross Margin

22



TOTAL REVENUE

$69.3M $52.9M

Q4 21

Q4 2021 HIGHLIGHTS

Q4 20

NON-GAAP GROSS

PROFIT MARGIN

62%

Q4 21

g8avidxchange’

58%

Q4 20

L

31%

L]

+400bps

23

TOTAL TRANSACTIONS
PROCESSED
16.5M 14.49M
Q4 21 Q4 20

TOTAL PAYMENT

VOLUME
$15.1B $11.0B
Q4 21 Q4 20

15%

37%



OUR REVENUE MODEL

Software Revenue

Transactions ® Transaction @ Software Revenue
Processed Fee
Payments Revenue

Total Payment ® Net Take Rate @ Payment Revenue
Volume

Transactions Transaction
Processed ® Yield @ [ Total Revenue ]

g¥avidxchange’
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AVIDXCHANGE’S COMPELLING FINANCIAL PROFILE

Transactions Processed (mm) Revenue (Smm) Non-GAAP Gross Profit (Smm)

Margin

34%
V() 4

$186

@ 55% 61%

$69 $151
$102

$248

$53

2020 2021 Q4 2020 Q4 2021 2020 2021 Q4 2020 Q4 2021 2020 2021 Q4 2020 Q4 2021

g8avidxchange’ 25
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LONG TERM TARGETS

Revenue Growth

Non-GAAP Gross Profit Margin

Adjusted EBITDA Margin

g@avidxchange’
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20%+

75%+

25%+
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WE ARE TRANSFORMING THE MIDDLE MARKET

FOR B2B PAYMENTS
TN

We Are Purpose Built for the Middle Market
a AvidPay Network is a Scaled, Two-Sided Network Leading the Industry in Payment Adoption
e Comprehensive, AP Automation Platform Supporting Unique Middle Market Requirements
®avidxchange

° Deep Integration Layer Supporting Unique Business Process Across the Middle Market

e Emerging Supplier Financing and Data Offerings Leveraging Invoice & Payment Data

Deep Leadership Team Driving “Win as a Team” Culture

_/
g¥avidxchange’
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NON-GAAP TO GAAP RECONCILIATIONS

g@avidxchange’

Three Months Ended December 31,

2020

5 h2,863

(22,117)
(4.219)

5 26,527

43
4.21%

$ 30,789

Reconciliation from Revenue to Non-GAAP Gross Profit and Non- 2021
fin thousands, except percentages)
Total revenues 5 69,265
Expenses:
Cost of revenues (exclusive of depreciation and amortization exper (28,747)
Depreciation and amortization expense (6,327)
GAAP Gross profit 5 35,19
Adjustments:
Stock-based compensation expense 2,545
Depreciation and amortization expense 5,327
Mon-GAAP gross profit $ 43,063
GAAP Gross margin 50.8%
Mon-GAAP gross margin 62.2%

50.2%
58.2%

Year Ended December 31,

2020

b 185,928

(83.756)
(16.783)

b 85,390

169
16,783

102,342

Reconciliation from Revenue to Non-GAAP Gross Profit and Non- 2021
(in thousands, except percentages)
Total revenues 3 248 409
Expenses:
Cost of revenues (exclusive of depreciation and amortization exper (100,090)
Depreciation and amortization expense (19.498)
GAAP Gross profit 3 128,821
Adjustments:
Stock-based compensation expense 2,775
Depreciation and amortization expense 19,498
Mon-GAAP gross profit ] 151,094
GAAP Gross margin 51.9%
Mon-GAAP gross margin 60.8%

45.9%
55.0%
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